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TO: Claudia Keith, CEO, ANN 416

FROM: ZaZu Lippert, Public Relations, ANN 100
DATE: October 21, 2019

SUBJECT: Information Kit: New SparkShorts Releases

Claudia,

This information kit will announce and further promote the release of a new set of Pixar
SparkShorts. The SparkShorts initiative is an incubated animation program where a diverse set
of new Pixar creatives are given the opportunity to produce their own animated short film.
Using a small amount of funding and Pixar technology over a span of six months, the program’s
production groups have brought — and will continue to bring — ideas from the next generation
of filmmakers to the forefront. Each film deals with important aspects of growing up in a
prejudiced world, and discusses how to make the world a better place through being oneself
and accepting others. While the first three shorts were released in early February 2019, the
next three will premiere exclusively on Disney+ upon the streaming platform’s launch
on Nov. 12, 2019. The previously-released shorts have garnered over 4 million views
each. This not only shows that these shorts are important to Pixar viewers, but also
demonstrates that given their content, there may be potential for significant
viewership expansion into more diverse communities with the upcoming batch yet to be
released.

The primary audience for the SparkShorts info kit is families, specifically those with kids
and adolescents ages 10 to 15. The complex and mature themes of SparkShorts make them
more suited to an older audience: kids and adolescents in the age range of 10 to 15 years old
understand the moral implications of the stories that they consume, and may think more about
how these animated films apply to their own lives. Given their messaging and characters, the
shorts also open up new potential sections of this primary audience perhaps not previously
held by Pixar, such as Latin American, African American and Asian American families, as well as
families with disabilities. Our secondary audience is young adults around 18 to 25 years old,
who have grown up with Disney and Pixar and follow their creations.

In order to reach these audiences, our information kit will be distributed to media
outlets that cover family life, parenting, diverse communities and film. These include FamilyFun
and Parents Latina, two magazines and online outlets from the Parents conglomerate, focusing
on family activities and Latinx families. We will also send the kit to Autism Parenting magazine,
Hyphen, a media outlet focusing on Asian Americans, and Ebony, which focuses on African
American lifestyle and culture. These specific outlets will help us reach our more diverse
audiences on their frequented platforms. Pitches to film trade publications like Film Journal
International (Film's version of Billboard magazine) and The Hollywood Reporter will further

ZaZu Lippert
zazulippert@pixar.com

extend the kit’s influence into the film community, and we will also do some internal pitching to
our affiliated outlets within the Walt Disney Company, such as the fan-centric blog Oh My
Disney.

Strategically, this kit focuses on the diverse perspectives of the shorts, and will spread
the messages of already-released projects while building up excitement for the next set. In
order to do this, it will include more behind-the-scenes content of the released shorts while
giving information about the program geared toward young adults, parents, and extremely
interested kids. It will simul ly tease the up ing films — discussing how their themes
relate to the experiences of their creators — through digital and physical materials.

The mostly electronically-distributed kit will include a personalized memo, a fact sheet
about the films and their messages, a news release on the premiere of the new shorts with
Disney+ in November and a feature on one of the shorts’ creators. It will also include a family
project-centric blog post along with newsletters for kids and adults. While the news release and

fact sheet are geared toward media outlets specifically, the other elements will be
4 ' simultaneously distributed to the public directly across company websites and
physical locations. Full digital and physical kits will not only be sent to the
’ | aforementioned news organizations, but also to groups such as Together We Rise, 67
[ Suefios, Partners for Youths with Disabilities and public schools in lower-income
communities nationwide, who work with our diverse primary audiences. If these audience-
specific organizations express interest, we will work with them to create co-sponsored film
viewing parties and project sessions within the communities they serve, and facilitate
discussions of their themes with SparkShorts creators and Pixar personnel.

More details on the contents of the kit:

1. Fact sheet: What the SparkShorts program is and info on the new shorts, where and
when viewers can access them

2. News Release: Release of the new shorts upon the launch of Disney+ in November

3. Newsletter: Articles on creating SparkShorts and subscriber exclusives

4. Profile/Feature: On Bobby Rubio, the writer and director of “Float,” focusing on how he
tackled disability stigmas through his short film, and his focus on Filipino American
representation

5. Blog post: Family project instructions (for parents) to create your own SparkShorts at
home and foster conversations around diversity and acceptance with kids

Our full kit for SparkShorts has a personalized memo detailing the basics of whatis
enclosed. It also features an extensive social media campaign, with an emphasis
on interactive Instagram stories for Pixar’s 5.9 million followers. More behind- ‘
the-scenes videos will also be included: one on the role of the producer/writer,
one on the animator’s job and one on the contributions of the composer. Finally,

it features a 20-minute podcast with all of the creators and Pixar Chief Creative Officer Pete
Docter discussing the processes of creating each individual film.

Sincerely,
ZaZu Lippert


ZaZu  Lippert



ZaZu  Lippert



a
PIXAR'S

@_SPARKSHQABL%

* Three new shorts, “Loop,” “Wind” and “Float” will be released on
Disney+ when it launches on Nov. 12, 2019. They are:

Fact Sheet
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0 “Loop” — A pair o “Float” — A father © “Wind” — A boy and
of kids must learn to who finds out his son his grandma, trapped
communicate across the has a special ability tries in a chasm, realize their
barrier of autism in order to hide the fact that dream of escaping to a
to cross a river, and find he’s different, but slowly better life.
out in the process that realizes that his son’s
they're not so different unique talent is a gift.
after all.

* The first three films will also be available on Disney+, and were released in February:

0 “Purl” — An optimistic ball of yarn changes who she is to weave into her workplace community, but
realizes that being herself gives her the chance to change stereotypes and leads to more close-knit,
authentic bonds.

o “Smash and Grab” — Two robots working in a small, dark train car discover the world outside, and
risk it all to explore this new frontier together.

o “Kitbull” — A poorly-treated pitbull and an abandoned kitten form an unlikely friendship, healing
gether and redi ing their inner confid
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Contact: ZaZu Lippert
zazulippert @pixar.com

For Immediate Release
New Pixar SparkShorts Set to Release with Disney+
Short films focused on accepting others, ourselves will be featured on streaming service

EMERYVILLE, Calif., Nov. 2, 2019 — Animation production company Pixar announced today that
it will release three new short films from the company’s SparkShorts program on Disney+ when
the service hits general markets on Nov. 12. The films, “Float,” “Wind” and “Loop,” all deal with
complex topics of acceptance and bridging divides in the world today, expanding Pixar's
repertoire into more serious and diversity-focused storytelling.

The SparkShorts initiative is an incubated animation program where a small team of new Pixar
creatives are given the opportunity to produce their own animated short film in six months.

According to Pixar’s Chief Creative Officer Pete Docter, the program aims to bring fresh ideas
from the next generation of creators to the forefront, with an emphasis on including more
diverse perspectives, shown through these films.

“We wanted to focus on making younger and more diverse voices heard in the story process,
and these shorts take on topics that we really need to address living in such a divisive world
today,” Docter said. “The powerful animation pieces these teams created really push the
boundaries of what people think animation can effectively communicate, and are definitely
paving the way for Pixar’s future.”

While “Float” focuses on accepting a family member’s differences, “Wind” follows a family who
risks everything to escape to a better life, and “Loop” follows a boy and girl who learn to
communicate across the barrier of autism. The first three films from the program, “Purl,”
“Kitbull” and “Smash and Grab,” were released on YouTube in February 2019. All six shorts will
be available Nov. 12 on Disney+, which has a subscription cost of $6.99 per month. To learn
more about the Sparkshorts program, visit https://www.pixar.com/sparkshorts.

About Pixar
Pixar Animation Studios is the leading animation studio for feature films and shorts. The
company was the first to create a full-length animated film with Toy Story in 1994, and has
since turned out award-winning blockbusters such as A Bug’s Life, Brave, The Incredibles series
and Coco. A subsidiary of the Walt Disney Company, Pixar's upcoming projects include the
feature films Soul and Onward, as well as a new short film incubator program focused on
diversity in storytelling called SparkShorts. For more, visit www.pixar.com/

#HiH
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Pixar's Incubated Animation Program

CREATING SPARKSHORTS

he Sparkshorts short film program is unlike any other in the history of Pixar. Most of our shorts are for
younger audiences, but these new short film projects — created by our young. diverse Pixar storytellers of the
future — take on topics that can apply to viewers of all ages, especially families with kids ages 10-15. While they're
fun, quirky. unique. and playful each short also aims to start conversations about navigating a divisive world and
celebrating diversity

onths, of funding and all of the technology at Pixar to
realize their vision. from sloryboardlng o ammaung st scoring.And what they produced wes utety romarkable
The shorts blew us all away — how'
more stories like this into everything we create

These SparkShorts tell new stories that extend the boundaries of topics we cover in animated films. We see
the first featured Pixar character with autism in “Loop” learn to accept ourselves and others in *Purl” and “Float”
and overcome adversity to form friendships in “Kitbull’ and *Smash and Grab.

Here at Pixar, our greatest mission is to bring to light through fl These.
shorts have set the bar even higher. and we can't wait to see where the Sparkshorts program willtake us in the
future.

This insider newsletter brings you a behind-th look at p i KShorts
one frame at atime.

We hope you enjoy watching and learning about them as much as we enjoyed making them!

~Jennifer and Pete.
Chief Creative Officers, Pixar

PIXAR PROFILE

Writer/producer Erica Milsom talks about her SparkShort “Loop.” which focuses on
breaking down communication barriers that come with autism. The short is the first
Pixar project to feature a character with autism, and as Milsom says, she drew a lot

from her own personal learning how t with her nephew
who has Aspergers.

READ MORE

BEHIND-THE-FRAMES

Rosana Sullivan's SparkShort “Kitbull’ is different than all the others — every frame
was hand-drawn by artists, making the creation process even more laborious. Leam
more about Sullivan and her process in these exclusive behind-the-frames videos.

WATCH

EXCLUSIVE CONTENT

Click below to sign into your Insider account and watch an exclusive sneak peek of
the three unreleased SparkShorts — before they float away! Available in the Insider
Portal until Nov. 20.

Keep an eye out for more Insider content coming to a mailbox
near you in your bi-monthly magazine. And stay tuned next
week for more on:

“Deagp  PIXAR
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The SparkShorts animation program gives young Pixar creatives
not much older than you a chance to make their own short films
focusing on their own experiences. Over the course of six months,
these creative minds made films that remind us of the power of
young voices and teach us important lessons about accepting our
differences and overcoming difficult times.

We gave our creators all of Pixar's technology and a small
amount of money to make it happen — and they reached for the
stars and made their film dreams a reality. In this newsletter, you'll
go behind the scenes to learn more about how Pixar artists made
each of the SparkShorts, and you'll even have a chance to make your
own! Start sketching your SparkShorts character on the back of this
newsletter, and visit our Luxo Learning blog at www.luxolearning.
com/sparkshorts with a parent or guardian to enter into our coolest
competition for kids yet!

We hope you enjoy watching and learning about these
SparkShorts as much as we enjoyed making them!

%LIL+PC¢L

LIFE

Follow the creators of SparkShorts through a day of their production!

for good luck It may not be an oll

it
tasks. The whole team met in the

8a.m. 12 p.m.

Arrive at PixarLot = Storyboard Lunch
“Wal 1o the Lwo lamp and ‘By10oam.Idh: "Our team it outside for
bollmnncywmnhgus—w what we've done the day lunch, so that we could the wind.
isl— surreal. I'd always rub the or week and written some notes So It's literally the title of our film. so we
Start 'we might as well take all of the.

time we could to interact with it. even
our it

lamp, but Id like o

Disney ‘Aladdin’ magic rubbed off

on me and with my
creative

process”
— Kristen Lester, ‘Purl’

fixed. and then get right
to work from there”
— Erica Milsom, “Loop®

for sure*
— Edwin Cheng. ‘Wind"

—Bobby Rubio, ‘Float

2p.m. 5p.m.

Research Trips Hitting the Court | Wrapping Up

“ARar kinch, el upthe day.wed usuallydo  § AL the end ofthe day before we'd pack

nmm..mm‘m,, some sort of teambuiding exercise in I‘P"dﬂlh"‘immd‘hh;n

ghﬂmmhnmm% the afternoon Our te: took to bie s ohekilld
captur St sequence. It helped everyone form

;’wh Sheel st we deeper bonds in our team and appreciate

the role that everyone had to play”

nearby parkwith our kids. My sonand | § the fi

always wound up on the swings. which — Brian Larsen, Kitbull

inspired the final sequence*

“What better time to
give people a peek
behind the curtain
than when focusing
on inclusion?”

-See the faces of
creators represented
as well: role models
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5. Screening & Refining

Once they had a rough cut of the
entire short, teams held screenings
of each short for the entire Pixar

6. Sharing Everywhere!

And that's how we got to the Pixar
SparkShorts that you see today! For
more, see our online videos in the
Pixar Insider e-newsletter.

1. Crafting a Concept

Writers and directors first had to
come up with an idea, focused
around themes of overcoming

adversity and accepting differences.

Many drew from their own personal
experiences.

2. Pitching the project

Once their concept had a drafted
storyboard and some early sketches,
the candidates brought their pitches
in to Lindsey Collins, executive
producer of the SparkShorts
program.

-Behind-the-scenes
process

-Interactive activity

staff. Staff members submitted their
comments and suggestions for the y
films, which then went into the final h 8
refining, or detail editing, process.

B _ .SPARKSHORTS=

SKETCHES

Draw your own SparkShorts character here:

Five words to describe my character are:

_SPARKSHORT

4

5.

VISIT THE LUXO LEARNING BLOG TO BRING
LIFE AND ENTERTO.
WIN ATRIPTO PIXAR STUDIOS AT:

4. Sketching, Scripting and Editing (oh my!) 3. Teaming Up

Collins then selected a team from Pixar's
creative minds to help create the shorts,

IN THE NEXT ISSUE OF P I X A R KIDS!

Teams then went straight to work,
dedicating all of their energy for the

next six months to making these films including everyone from animators to i

a reality. In the process, they created ColupRss Doy PIXAR
new workflows to expedite the process, - : e

S h RS coninta A tastin e These teams were given six months to

make their vision a reality, from start s.
to finish. They had a small amount of

funding from Pixar, but in the end, it was

their imaginations that brought their

ideas to life.

upcoming full-length feature films, like
Onward and Soul
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~ CREATING SPARKSHORTS ~

The SparkShorts short film program is unlike any other in the history of Pixar.
Most of our shorts are for younger audiences, but these new short film projects —
created by our young, diverse Pixar storytellers of the future — take on topics that
can apply to viewers of all ages, especially families with kids ages 10-15 While they're
fun, quirky, unique, and playful. each short also aims to start conversations about
navigating a divisive world and celebrating diversity.

SparkShorts teams were given six months, a small amount of funding and all
of the technology at Pixar to realize their vision, from storyboarding to animating and
scoring. And what they produced was utterly remarkable. The shorts blew us all away
— and definitely started conversations within our about how toir
more stories like this into everything we create.

These SparkShorts tell new stories that extend the boundaries of topics we
cover in animated films. We see the first featured Pixar character with autismin “Loop.”
learn to accept ourselves and others in “Purl” and “Float" and overcome adversity to
form friendships in “Kitbull" and "“Smash and Grab”

Here at Pixar, our greatest mission is to bring important messages to light
through film and animation. These shorts have set the bar even higher, and we can't
wait to see where the SparkShorts program will take us in the future.

This insider newsletter brings you a behind-the-scenes look at the entire
process of creating SparkShorts, one frame at a time.

We hope you enjoy watching and learning about them as much as we enjoyed

making them! %L’L N Pm

LIFE

Follow the creators of SparkShorts through a day of their production!

8am. 10 am. 12 p.m.
Arrive at PixarLot = Storyboard Lunch
“Wal tothe Luxo lamp and “By 10 am. I'd have looked “Our team would always sit outside for
blllmwywm‘u—m what we've done the previous day lunch, sothat we could study the wind.
stillis!— surreal. I'd always rub the orweek and written some notes. So MSMNNHIQ\*MM::“

befor T e hen figur Tigh

luck Rk may not be an oil tasks. The whole team met inthe time we could to interact with it, even

lamp. but I'd like to think some our e. It tapad s
Disney ‘Aladdin’ magic rubbed off i A

©on me and helped me with my
creative ¥
— Kristen Lester, ‘Purl’

'm‘muummumgnm
to work from there”
— Erica Milsom. “Loop"

2p.m. 4p.m.
Research Trips Hitting the Court
“After the day. wed usually do
oo bl For
uh,mmm.p{,..:; the afternoon. Our team really took to

capt about how e
‘our main lifted P urt - which is how we
by the wind, and spending time at a came up with the starting sequence for
nearby park with our kids. My sonand | the film*
always wound up onthe swings. which ~— Brian Larsen. Smash and Grab
inspired the final sequence”

—Bobby Rubio, ‘Float

5p.m.
Wrapping Up

“Atthe end of the day before we'd pack
up, wed sit in the theater and take a
look at what we'd made that day. and

-More
adult-centered
iIntroduction, same
age-spanning “A
Day in The Life”
article
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‘Float' Writer/Director Bobby
Rubio tells the story of his
family unapologetically and
celebrates differences through
his SparkShorts film

When Bobby Rubio’s son Alex was born,
his whole world was turned upside down
He was overjoyed to have a kid, but from the
beginning, Alex was different. Unlike Rubio’s
friends’ kids, Alex didn't like being in large
crowds. He would throw temper tantrums well
past his “terrible twos” And Rubio had trouble
connecting with him: Alex only wanted to play
alone, and would get upset whenever his dad
came over and tried to interact

When his son turned six, everything
became a little clearer. Alex was diagnosed
with autism, which presented Rubio and
his wife with a set of extra challenges along
with the already daunting task of first-time
parenting,

Or at least, that was how Rubio saw it
at first. And he felt overwhelmed

“When Alex was diagnosed, | really didn't
handle it that well. | wanted to hide his
differences from other people,” Rubio said.
“I told myself it was to protect him from the

judgement of others, but it was really to protect

myself. | didn understand why it was so hard, and |

just wanted to make his differences disappear.”

But eventually, Rubio came to celebrate his son’

differences. And out of his own path toward
sccepting the challenges of autism and celebrating
his son'’s gifts came the basic concept for “Float
Rubio’s newest project as a short film creator for
Pixar's Sparkshorts film series. A story artist for the
famed animation company, this short film is Rubio
first venture into writing and directing, But beyond
that, it's the first time that he's telling the story of his

family, unapologetically

The short follows a son who has the unique abi
to float, and his father who is desperate to hide his
ty from their community. The father and

become more and more upset and distanced

from each other as they stay cooped up in the
house to hide the son's differences. They argue
incessantly. At the short's climax, when the son

floating is revealed at the neighborhood park, the
father cracks, yelling at his son “Why can't you just
be normal

how

And while he never said it outright, this
dally life felt for Rubio in the early month:
Alex's diagnosis

It took a long time for me to come to terms with
it, and that’s not something that 'm proud of
Rubio said. “But | wanted to show the difficultie
and frustrations involved in raising a child with
differences in “Float” because | think it's important
to acknowledge that the paths that families have
to take when their child is differently-abled arent
sys easy. It takes a lot of dedication and hard
work, and you're not always going to do everything
right from the beginn
But the change in Rubio’s relationship with his

son, mirrored in the short, makes the someti
difficult journey more than worth it. At the end of

Float,” the dad realizes that he can bond with his
son through swinging with him at the park, where
they can “float” and reach new heights together, He
accepts his son's differences and celebrates therr

re neighborhood

in front of the

This tear-jerking final scene is straight from reality
according to Rubio. He was initially uncertain where
the pivotal last sequence of happiness would take

place, but he knew it had to be somewhere special

to him and Alex. It

One of their favorite things to do toge
the park and swing
where they can look t

matters. On a rese

team took their kids to the park

"Alex and | ran
right for the
swings,” Rubio
said. And in
that moment,
everything
just clicked
Of course th
last se
that
overflowing
with love and

y. In the
predominately v
and his son were
American

ia

He remembers br
them at work one
who was puzzled
setting

'Sh
son..why
Rubio said. “And

I'm concerned that people won't want t

ver, not every decision came to him so that the

said to me Th
are your sketches of different p

vas their story, after all. characters.’ Th

and realized t
wer is go to mindset that keeps our community from being
wings. It's the one place represented. So that solidified the decision to make it

on the
rd the sky and nothin,
arch day for the film, Rubio a

fully about us.

“IN THAT MOMENT, EVERYTHING
JUST CLICKED. OF COURSE
THAT LAST SEQUENCE THAT'S
OVERFLOWING WITH LOVE AND
ACCEPTANCE AND CELEBRATION
WAS MEANT TO HAPPEN THERE."

-BOBBY RUBIO

beautiful boy
reach for the

When Bobby
whole world
beginnir

and the differ

ences,
beyond their

Float" is really for anyone who's been
e different than

I sketches, “Float” took place in a says. “Its a
ite, suburban town, and the father  because at tt

Alex was special: he ta

hile the short is based on his and Al

what I'd just said,
d of closed

en | heard myself,
1at was exactly the

And set itin my hometown.”

Rubiois proud to be Filipino American. And he is

proud to be Alex’s father. He
wanted to make sure what

s shown on the screen
cted that

Much like the father and
son at the end of the short,
Rubio has rewritten the
tionship with his
ere he once
challenges, he now sees new
opportunities for growth
What was once a barrier is
now just a different way of
communicating. Alex s his
with unique abilities that allow him to
sky.

Rubi

wn. From the
t Rubio to love

unconditionally, and to celebrate his own differences

ences of others. Alex changed his

perspective, and helped Rubio see the unique gifts
> all have that allow us to succeed. Alex showed
him how to float, so that together, they could fly

he hopes that its message

story

told by society
hat's accepted,” Rubio

y to celebrate these differences

e end of the day, our differer

white. Rubio and his son are Filipino  what make us unique and incredible.

inging the sketches in to present
, and talking to a coworker
by Rubio’s choice of character and

o

nis is the story of you and your

said something to the

see Fil-Am

-Telling the story
of his family,
unapologetically

-Acceptance: of
differences in all
forms and of
ourselves
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Become a SparkShorts Creator Right
From Your Living Room!

By Pixar Chief Creative Officer Jennifer Lee

Ifyou're a Disney* subscriber, you've probably eagerly watched all of the new Pixar SparkShorts
with your kids already. These shorts are unlike any you've ever seen before. They focus on
diversity. inclusion and self-acceptance. and are great conversation starters with kids about
being more accepting of themselves and others. How better to get the Luxo ball rolling on these
discussions than with a hands-on family project making your own SparkShorts?

We ran project sessions like these for kids from AutismSpeaks and the Los Angeles Foster Care
system, and they were a hit. So we figured we'd share the tools here to help your kids find their
own creative spark right from your living room

For this project, you'll need:

- Coloring materials (crayons, colored pencils)

< STORYSHO S - 2-3 Popsicle sticks and tape (optional)

SNarrdenrdtng

- Printed PDFs. These will give you the
basic structure for the project process.

- 2 pieces of plain printer paper

1. Stream Pixar SparkShorts on Disney+

n-m: E _! *0‘"19.
LT FECEE R L
az-"‘sﬁ‘a,t'"?l ﬁ

While watching the shorts, talk to your kids about what they liked about each, what they thought
was funny or sad, and who their favorite character was.

-Create-your-own
gives kids a sense
of involvement,
iInsight and
belonging

-Sparking creativity
of the next
generation

-Newsletter
connection
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2. Pick your favorite SparkShort

Ask kids to pick their favorite short. Then, start to do some word association. What do they think
describes the short? Write these words down on a piece of paper for reference

3. Pick your favorite SparkShort
.SPARKSHORTSy

Thareeter awler

Pull out the Character Creator worksheet, and start drawing your puppet! Print multiple PDFs if
your film has more than one character. As they create, you can prompt kids with guiding questions
to talk about emotional and social cues, like “what does this character look like when he feels
sad? What does this character look like when she laughs?*

4. Storyboard

STORYSHORT!

Sarr Senrding Now, it's time to decide what

o adventures this character will embark
on! Fold a piece of paper into thirds,
create a backdrop with your child
and let their imagination run wild to
decide what happens next. If you
want, you can help them make a
storyboard using the StoryShorts PDF.
Use the word list you created to keep
the creative juices flowing

6. Enter to WIN!

We'd love to see what your family creates! Post a video
of your film with the hashtag #PixarSparkProjects on
social media, and you'll automatically be entered to
win one of many prizes below.

1 GRAND PRIZE WINNER: Pixar Getaway

-Private tour of Pixar Studios, airfare and travel
included

-Tickets to Disneyland and Disney's California
Adventure Park, with an exclusive behind-the-scenes
look at Pixar Pier

-Exclusive Pixar SparkShorts swag bag, with
more projects and tools to help kids unlock their
creative spark and tell the stories of the future

20 SECOND-PLACE WINNERS: Sparking Creativity
Prize

Cut out your character puppet(s), set -Exclusive Pixar SparkShorts swag bag, with more
up the backdrop, and part the curtains  projects and tools to help kids unlock their creative
in your living room theatre on your spark and tell the stories of the future

kid's latest animated film!

suBscriBe 0 ouR INSIDER NEWSLETTER!  [[nadl

-Create-your-own
gives kids a sense
of involvement,
iInsight and
belonging

-Sparking creativity
of the next
generation

-Newsletter
connection
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